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▪ While relatively new, competitive retail energy supply has had a couple 

decades to evolve

▪ What has been the experience to date?

▪ How should experience with retail supply be evaluated?

▪ What role may retail competition play in the transition to decarbonized 

energy supply?

▪ Recommendations going forward

November 14, 2023

Questions
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▪ 20+/- years 

▪ Solid growth in access

▪ Product diversity and innovation (many tailored to 

energy/environmental policy goals)

▪ Wide variety, from all-in (e.g., Texas) to limited access 

(e.g., commercial/industrial only)

▪ Disparate market and pricing conditions – variation across 

states, regions

▪ Constant hostage to endogenous energy market 

conditions

▪ Some bad actors, poor marketing, customer service

▪ Emergence of community access

November 14, 2023

Experience With Retail Choice
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▪ Competition – Does retail choice expand consumer options for meeting their electricity needs? Does and 

will retail competition expand the flexibility and diversity/optionality of electricity supply options?

▪ Energy Market Evolution and Climate Goals – Do retail energy markets empower companies to evolve 

with customer demand and state policy goals and requirements? Can retail energy markets accelerate the 

adoption of state climate goals? 

▪ Consumer Control, Engagement and Preferences - Do consumers have more control over their usage 

and products? Are consumers more likely to be active participants and engaged energy users in retail 

energy markets? Do consumers have options tailored to their unique needs and preferences? 

▪ Long-Run Consumer Costs – Is retail choice likely to put downward pressure on energy costs to 

consumers over time? 

▪ Education and Transparency – Does and will retail competition increase consumers’ knowledge and 

understanding of options for electricity service, and does retail choice meet state requirements and 

objectives for product clarity and transparency? 

▪ Customer Service and Consumer Protection – Does and will retail competition meet state requirements 

and objectives for customer service and consumer protection? 

November 14, 2023

How to Evaluate Retail Competition
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Retail Choice – Can Help With the Transition to Decarbonized Energy Supply

● Transportation 

electrification

● Building 

electrification

● Distributed 

energy resources

● Energy efficiency

● Creative pricing

● Bundled energy 

services
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▪ The benefits of a functioning competitive market for retail electricity go well beyond price; it allows 

consumers to exercise choice, drives lower long-run costs through the pressure of competition, fosters 

innovation, and allows for unique product offerings tailored to consumer interest

▪ Take active steps to level the playing field between distribution utilities providing default service, 

community aggregators, and retail suppliers

̵ In most states, incumbent utilities have primary or exclusive access to customer data and billing 

administration, and these frustrate the purpose and conditions of competition

̵ ̵Establish fair price to compare (i.e., do not misrepresent other utility costs (transmission etc.) in retail prices)

̵ Create level playing field for innovative program offerings like EV charging, energy efficiency, demand 

response

▪ The bad experiences some states have had with the actions and predatory practices of some retail 

suppliers can be effectively ironed out of the framework for retail choice with relatively straightforward 

changes to the regulatory construct

▪ States, utilities, and retail suppliers need to double down on efforts to increase consumer education and 

establish familiarity with retail choice.  Competition thrives with active, growing and informed consumer 

demand

November 14, 2023

Retail Choice and the Future of Energy Supply
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The five dirtiest electricity states 

use government power and 

monopoly utilities to protect coal 

and prohibit competition.

1





Massachusetts Energy Market - Options & Education
A review of the options available to Massachusetts electric customers, 
how to shop based on price and a summary of state best practices in 
public-facing communications and resources to empower customers in 
competitive markets with information and options.

Presented by: 

Abby Foster, Retail Energy Advancement League
(foster@retailenergychoice.org)



Massachusetts Energy Market
Residential Customers 

(DPU - 2022)

2.4 million

1 million

408,000

*

Utility (default service)
Eversource, National Grid or Unitil

Municipal Aggregation
176 / 351 municipalities offer aggregation plans (2022 data)

Retail Energy Supplier
71 suppliers licensed in Massachusetts (2022 data)

Municipal Light Plants
50 towns where customers must purchase electricity 
from the plant owned by the town 

2022 kWh load served 
(R+C+I customers) by supplier

Unitil





Renewable Energy

The same renewable energy requirements apply across utilities, retail 
suppliers and municipalities. 

 
Massachusetts Renewable and Alternative Energy Portfolio Standard 
(RPS & APS) 59% requirement 

- Clean energy standard (including RPS Class I) (26%)
- Clean energy standard for clean existing generation units (26%)
- RPS Class II renewable energy (3.5%)
- RPS Class II waste-to-energy (3.7%)

Voluntary RECs purchased and retired on behalf of customers that 
exceed the 59% state requirement for renewable energy plans can be 
sourced nationally.

“A renewable energy certificate, or REC is a market-based instrument that represents the 

property rights to the environmental, social, and other non-power attributes of renewable 

electricity generation. RECs are issued when one megawatt-hour (MWh) of electricity is 

generated and delivered to the electricity grid from a renewable energy resource.”



Massachusetts Customer Plans & Incentives

100% renewable plans (49% voluntary additional renewable)

Fixed-rate plans

Variable rate plans

Electric Vehicle Charging Plans

Flat Monthly Bill 

Home Energy Products 
 

12+ month Fixed-rate Contracts

Examples of value-added products or plans available from retail suppliers

Offered By: Some Utilities Some Municipalities Some Retail Suppliers

Offered By: Utilities Municipalities Retail Suppliers

Offered By: Some Utilities Some Retail Suppliers

Offered By: Some Retail Suppliers

Offered By: Some Retail Suppliers

Offered By: Some Utilities Some Retail Suppliers

Offered By: Some Municipalities Some Retail Suppliers





Residential Electric Rates 

2022 Average Mass. Residential Utility Rate: 25.97 ¢/kWh
 2021 Average Mass. Residential Utility Rate: 22.89 ¢/kWh

Data Source: Massachusetts Department of Public Utilities “Basic Service Rates 10.3.2023”



Reading your Utility Bill

Basic service prices have 3 cost components:

1. Supply costs
2. Renewable portfolio standards (RPS) compliance costs
3. Administrative costs



How to Shop Based on Price

Find out how much you are currently 
paying for electric supply by looking at 
the “standard service rate,” “supplier rate” 
or “supply services” on your electric bill

step

1



How to Shop Based on Price

Visit www.EnergySwitchMA.gov, select “Home,” enter your home address zip code 
and click “start shopping.”

step

2





How to Shop Based on Price

Select “Show Options” to filter the results based on your preferences. 

Contract Term – This is the number of months in your contract at the price per 
kilowatt hour rate you lock in. 

Early Cancellation Fee – If you decide to change suppliers prior to the end of your 
contract term, some suppliers charge an early cancellation fee. This will be noted in 
the terms of your contract. 

step

3



How to Shop Based on Price

Compare the price per kilowatt hour you are paying from your electric bill with the 
available offers under “Price.” Consider upcoming rate increases that have been 
announced by your utility. 

step

4
Check the varying lengths of contracts 
under “Term Length.” 

The renewable makeup of the product is 
located under “Renewable Energy.” 

Your estimated monthly costs based on 
your personalized inputted usage at the 
top is the final column. If you do not adjust 
this, the estimated monthly costs are 
calculated using the typical monthly usage 
of 600 kWh.  



How to Shop Based on Price

After you choose your product and click “Sign Up,” you will be directed to the 
supplier’s website. If you are not immediately directed to a page with the offer you 
have selected, review the supplier’s available offers and be sure to select the same 
product you chose on the Energy Switch MA platform. 

Carefully review the terms and conditions before signing up. If you are in the middle 
of a billing cycle, your updated rate and supplier information will be reflected on the 
bill following the close of the current cycle you are in. 

step

5



Shopping Tips

∙ When you sign up for a new supplier, note the contract end date and set a 
reminder on your calendar in advance of the end date to review the terms of the 
contract (if it will be automatically renewed) or shop for a new supplier. 

∙ Even if you are in a long-term contract, check the Energy Switch MA site monthly 
to determine if you can find an offer that better suits your needs. 

∙ If you are shopping for cost savings, consider your local utility’s upcoming rate 
increases in addition to the current rates. Many suppliers provide long-term, 
fixed-rate contracts. While the price might not be lower than the current utility 
rate, it may be lower than what the utility rate will be in the upcoming term and 
worth switching for future savings. 



Shopping Tips (hedging)

Nov. 2022 
example



Consumer Protection Services from the State

If a customer is unhappy with the service provided by a supplier or identifies
a billing discrepancy, they should review the terms of their contract and 
contact  the supplier. If they are unable to resolve the issue with the company,
they can contact the Commonwealth resources below for assistance.

  

Massachusetts Department of Public Utilities 
Phone: (877) 886-5066
File a complaint online 
(www.mass.gov/how-to/file-a-complaint-involving-a-gas-electric-or-
water-company)

Massachusetts Attorney General’s Consumer Advocacy & Response Division 
  Phone: (617) 727-8400 
  Monday-Friday, 8 a.m. - 4 p.m.

https://www.mass.gov/how-to/file-a-complaint-involving-a-gas-electric-or-water-company
http://www.mass.gov/how-to/file-a-complaint-involving-a-gas-electric-or-water-company
http://www.mass.gov/how-to/file-a-complaint-involving-a-gas-electric-or-water-company


Customer Resources

EnergySwitchMA shopping FAQs:
• energyswitchma.gov/#/faq/restructuredmarketfaq

Current and posted future utility rates: 
• mass.gov/info-details/basic-service-information-and-rates
• retailenergychoice.org/monthly-state-product-summaries

Shopping Guide Using EnergySwitchMA.gov:
• retailenergychoice.org/wp-content/uploads/2023/06/MA-Energy-

Shopping-Guide-2023.pdf

Energy Assistance Programs:
• mass.gov/info-details/help-paying-your-utility-bill

https://energyswitchma.gov/#/faq/restructuredmarketfaq
http://www.mass.gov/info-details/basic-service-information-and-rates
http://www.retailenergychoice.org/monthly-state-product-summaries
http://www.retailenergychoice.org/wp-content/uploads/2023/06/MA-Energy-Shopping-Guide-2023.pdf
http://www.retailenergychoice.org/wp-content/uploads/2023/06/MA-Energy-Shopping-Guide-2023.pdf


● Energy market education videos
● Dedicated space on retail shopping on commission website 
● Dedicated space on utility bill on options available to ratepayers with link to 

state shopping platform 
● Community engagement
● Promotion of state shopping website  

Do ratepayers know they have the 
option to shop? 



Timely Updates
● Changes in Utility Rates

○ Subscription for rate change alerts
○ Press Release
○ Social media 
○ Partner amplification 

■ Media 
■ Consumer advocate
■ Legislators 
■ Towns and local government
■ Consumer groups
■ Community groups 
■ Retail energy suppliers
■ Industry trade groups 
■ Organizations that represent minorities 

● Seasonal Usage Reminders

Do ratepayers receive timely updates to 
make informed decisions? 



http://drive.google.com/file/d/1cofTP82AIwm4Zp1kI4rUf06pZcyykj6W/view


Consumer information and protections
● Questions to ask a supplier 
● Contract term requirements 
● Supplier marketing requirements 
● Easy noncompliance reporting
● Complaint reporting transparency 

Are ratepayers empowered with 
information to identify bad actors?



Examples from state commissions 
● Energy choice explanations
● Questions to Ask
● Mailers
● Videos 
● Campaign materials 
● Graphics
● Press releases 

Resources from REAL
Unbranded materials available upon request
● State shopping guides 
● Monthly market summaries 

  

Summary of Resources Available Online
retailenergychoice.org/summary-of-resources-consumer-education



Questions? 
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